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Category Perforrnwbcez 

The continued expanalon of the DFX tallor-made portlon of cha Industry remalns 
the dominant Issue. 

As of October, the contribution of dome&c tallor-msde to the total CTMC reported 
Industry stands st 60% on a twelve month blrtls (down from 69% In Jsnuary). 
Thls decline Is attrlbutsbla primarily to Quebec and Ontario, where sales of 
domestlc triior-made to date represent 01% and 78% of the prcvlour years’ 
volumes rerpectlvaly. 

like domestic taIlOr-m8de, the contrlbutlon of domestlc fine cut to the industry 
continues to decline (8.6% in October us, 10.4% in January). This dedlne la due 
primarily to the move out of treditional 200 Qram fine cut options. “26% more’ 
bonus fine cut has grown very slightly and low-weight fine cut remain8 reletlvejy 
stable, 

These dccllnes in domestic t&or-made end fins cut are a result of volume ahiftlng 
to the DFX portlon of the indu$try. DFX tailor-made currently repreaentr in excess 
of 25% of the CTMC reponed Industry on a twelve month basis, up from 18% In 
Jenuary, while DFX fine cut has grown sttghtly more than I % In contrlbutlon over 
the same period to account for just less than 5% of the market. 

Total lndustw Volume: 

To October, total CTMC Industry volume rem&s steady at 50,9 billion ciQerette8 
on a twelve month basis. Thir represents a decline of 1.8% from October 1992. 
Slncs March of this year, the dec!lne in CTMC indurtry volume has rtabillzed, as 
the avallability of all msjor trademarks at “cheaper’ pricer, through elternetlve 
channels has made generics end “other products’, such as raw leaf, far leas 
ettractlve to consumers. The total Industry (non-CTMC and CTMCI stands et 53.8 
blltlon cigarettes on e twelve month basIo to October. We antlclpats the total 
Industry for 1993 to decline 2.8% from 1992, to 53.0 billion cigarettes. 
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The market remains dynamic end fragmented. Atcssr to Cansdlen producta 
iflegally imported beck Into Canada through the U.S. remelnr wldesproed and 
continuer to grow. A wide variety of fine cut producta are now more readily 
avallable through these alternatlvo channels and counterfeit outer-packings of 
ms]or brands are surfaclng In the market. 

DFX CTMC trlfor-mede volume In 1492 totalfed 8.1 billion cigarettes of which WI 
ortlmate 6.1 bllllon sntorod Caned8 Illegally. Through the firrt ten months of 
1993, DFX CTMC tellor-made volume stand8 at 10.9 billlon cigarettes (compared 
to 6.2 bllllon to October ‘921, By year end, we 8ntlcipete this volume to reach 
13.0 bllllon clgerette3, of which epproxlmaWy 10.8 blion csn be attributed to 
‘general trrdlng’. 

- 

In share terms, I.T.L. flnlshed 1992 with 55.6% of the total CTMC tobacco 
merket, To October, our share stand8 at 56.4% on I twelve month bauit. It 
appears unilkely that I.T.L. will reach Its share objective of 67.8% In the total 
CTMC tobacco market for 1993. Due to the larger than sntlclpsted rhift In volume 
to the DFX tallor-made portlon of the Industry where we continue to work to build 
back our share (47% on a three month basis to October), we enticipets reaching a 
share of 67.1% by year end. I.T.L.‘s share of the total market has been hampered 
by our rack of full avaIlabilIty In these alternatlvs channels. HOw8ver, agreements 
that have been put into place to ensure wider distributlon of our products, 
penlcuiarly Player’8 productr, uhouid &erve to en8ure our continued share growth 
in the DFX portion of the market. 

_ Although I.T.L. ls making come in-roads in the OFX and low-weight fine cut 
ponlons of the industry, the competltion contfnues to perform relatively well. 
R,B,H. finlahed 1992 with a 25.9% ahare of the total CTMC tobacco market and 
this share har declined slightly to 25.0% (12 month8 to October). R.B.H.‘r 
auparolt fine cut products continue to perform wsl! in domestlc and DFX channels. 
R.J.R., on the other hand, continues to enjoy rolid performance from Its Export A 
trademark, particularly In the DFX tailor-mede and domelrtic bonus fine cut ponlonr 
of the market. They finished 1992 with an 18.5% share of the total CTMC 
tobacco market, however on a twelve month badir they continue to hold 
approxlmateiy 19.5% of the market In 1993. 
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