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Executive Summary 

. A <qtr::rc 3dverr1rmy ‘3311 rvoc:d nor 3iicct cooxco producr consumprmn by elrher 3duirs 

or .~Wr.~ peopr<. 

- .\;;ordlng to go\ crnncnt beaks oiix&, the most forccrul detcrmmants of smotxng by 

:nun,: ?copic dre >.Ir;?.S. pee:: Jrf 0L.h Gimy. 

- .\an-r;nukrng 3dmi3:es unrii xc c-.5\ rcknotvltdged thst tdrcrnsing IS nor a rtgnihc3nr I 

dsrerr.irimr ot smo~:ng bv pmg ;c9ple 0; mvone eke. 

l 5noh1r.g gcnc:3llv iF;c3rs co be big... --sr in rhose counrrles where adverrwng is iorbldden 

ad !oscri m rtose ;au*tr:cs xic:: 3dvernsq :s sliowed. Tobacco produs: consumption 

b! vnur.~ ?eopic :s J’e.-!rt:~rj :r~ c3nv coux rtcs where advc:ristn$ is ?crnlrred and 

:J*L”C.Zi. :z LIT EllItV ~O’;~~~::S $1 .:e:e ~2: tr:wng :I prohibited. 

l TX rcxrsriui brxxi xvt::;sc: rnus: break ::lrough rhe commercial c!urrcr :h3r CSIXS IO 

the lC\ ::::s:.rhr - ~-‘-*--;lcr. ., .-_ .\ . . _ _ T:1:j LX be don: most effectively by cm$oymg eye-c3:ching 

srrr;ngj ind br zaang 1 dis:::.:: person3lity tor rhc adverxsed brand. 

l .\2\bT:.jin< b3ns aad iontcz: ;onr:olr are premtscd on an assumption anrtc.ierlcal ro 

dcmocri::c roiues - :krr 0rd:nr. c:nzens shouid not be informed 3bouc rhc producn they 

uac or. .I mrormd. innot be :ssrcd :o make their own dcC:SlOnS. 
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To kc cus~r~iul. hrwc\er. bra-d 3dver:!sic- . :: T?.UI overcome two hurdler. it must 

~crrx: :hc t~cwer’s 3rtenrron and :I sust dls:;Cg’A;sh the 3dvc::lbcd brand from r5c 

nulc::uit ui arhcrr on :he markc:. To 5x3X :t:o:;+, ;ht ‘;IuKL’: :h3: <slsts tn the 

~dvrrr;s~ne zxrkcrp!i;e. d~errwrr mcr: irctyer.:i*.- trr.$or r-tv:d sertmgs and em-;loy bold 

gr3po:~ dcsqn, 34 memorable hnnd s!ogans. To ses3r3te the 3dr:rrtscd brand :rom tts 

~am~c:lrors. 3n 3d\er:lsrr must creare i d1irmc7 ‘pcrrr.nCrv* for the brand. Sl3nui3crurcrs 

xplcliiy iumml: ilgnlrlC3nt resouries :o susc3ln briz; idcnr!:ls3clon rnd lo>3lry ro the 

zr3ni.i person;illtr. 

‘i ti ~s~reae 3dvecrrsmg were 3 i;y~li~c;nt ix:3i in srxkinp. one woci2 cx~tcr to 

i:nd xure rmuklcg w. +.ose councrxs :2x 3ilow s&h lJve:::j;*g than m rhosc ;ounrr:es 

rha: do nor. In genemi. however. one %os ‘usr :ne oc~ostre. VFhcrhcr considered t’rom the 

rrmdpom or per ~3~111 consumpr:on or the propor::on oi smokers. the levci oi smoking 

zppt~r~ 10 bt hlghcst m those oountrtcs :r’nere adver::sLng s i~:b~ddcn 3nd Io\vc~: :n those 

;nun::;es ~vbt:t 3drer:ts:ng is allowed. E,:cn more s;g=:::;3nc. :sbac;o produc: aocsumption 

- m&ding ~.msumnrron bx. voung Feopic - IS drAwp IF. m3n’: cocnrnes whcrc 3.2verrising 

:a pe:mnred. 3nd incrcastng where &er;:s:n; IS proh51r:d. 

Advernsin; bans or contcnr conrrois would nor reduce smoking among young 

people or ~culcr. Thev 3rc premtscd - 3s are ai! govcrr.ncnr 3rrempts ro supprcrs 

:niormnrton - on rhe dangerous assumgr:on rhat ord:nar:. i:ClZCZ5 ~3nnot be trusre.! to make 

;ac:r own dr::stons. Such a premise IS antirhetx3t to :it pr:n::ples ot’ both 3 i:ce mtrker 

tcononr and in open. democ:arrc soc:cT 
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