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1 cOz?ORXTt REPUTATIOC 

I 
i 1. I: is SATto poi;cy tna’. action ShOuiP continue to be taker. 
I cer,:rally a?: by associated companies to enszrf that S&T's and 

[ 
-gl: i c 0"'; _I. . rb;t'<tt‘; Or. is protec:ea and enhanced. 

i f. TL~ ;ro;~t:ior. cf 5:"s ant! associarec coiictties' good repu:diion, 

I 
S’=’ is ,‘i,CCr ct:acK bid tnt opponents ci tcttcct is iizor;ani 
~EC;JSE :z CES a direc; bearir:G ugor. ;.‘E f-tedart of az:ioc ai our 

I bos-nessts. 

5. i t ;I st:i -ii'iaeny fha: E busitess orgarisirior csn survivr and 
dE:‘t’0: xly if it is perceiveo to servs tnb interests and neeas of 

-' - I tnr c a x!; .r. : b' in which it operates. : soot rep;:ation is 3e 
11:ixe 'co czefa~e awarded tc wnai is ::nsfatret c vi!uet member of 
ihe ousiness coronun;cy. This social ?fc?!Xe is *ithe-aw-i from the 
co~=lny wn;;:. c!lws its repu;ttion to ceclinc. 

4. A.': acsinesses depend far theft reputri;or. ujo: 'the queiiry ci 

I 
;ric* 7 procuc~s or services, u~cn the deri ctzios of the!r workforce, 

I 
The stili of :r.rir wiagemer: and 53 ex;er.: KC &iich m.ey identify 
tei-r ir,:sr?sts wit!: :hose of fne camn:r.ir$. 

I : T . nr ?~~GXti’CC i +' . of coi;rjanies associated wits. a Lltinitional croup 

I 
1s affecx$ 5y addition&i fcczors. They inciude cr<ricism c? them 

t 
as tepresenter$ves of a particular social bna economic order, an@ 

I 
a.I .yglni sit: ens whicn aliegtdly exploit their internaticnal 
sttjcturs ic cir:umvw- certain mtional - . - 

1 

legal requirements, and to 
~-.:pulate zwufaczuting ant trading pciicies in a mawe- unicn can 

! Of sxfc:ly ar.i ecanonfcally damaging t: some national 
ccc.2ni:iss. 

F I. ;ar=g fsterncrional :oGanies 0Peraiing in certcin coun;ries, can 
OE bsec cf Silppc’Tf ng regimes to whl:h t;her govrmntn~s may be 
d','o~&tiCai:y opposed. Com;anies couio rnerefore fSn0 znemselves 
the subjtc of poli;ical!yn;tivared S2XziOM. 

7. Thr loss oi reputation can have severe ever. drtx:ic tepet::ssions. 
We:? -known exaTles iilustrate that in rhe most extreme cases 
bur'ness trading can be stoppec overnight. 

6. Jr IS Self-evioent thet reputation is linkea directly hiih 
pr:iitabrlity and corporate aevelopment as a rhcle. 

9. Re;;ration is therefore a ma:ter of'pirticufar interest to SAT 
co,zsr:nies world-wide. 

1C. Consequently, ii is We po';icy of EiTCc the: consistent action be 
es tc<en it ensure that the higt, reputation of SAY assoclc~ed 

cozanies be rrzintainel and developed as an integra: factor in 
b;rs:ness developinenL 

11. In pursuing thfs solicy, the periodic introduction of corporate 
image surveys is seen as an icortant means of quanrifyfn; the 
nazre and level of tne coirpany's reputation among tnose groups of 
peo:le upon whose custom, cooperation and goowi;l tne OuSineSS 
uiz'zieiy cepends. 
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12. Corporate image surveys ,~st be carried ouz by experienced research 
agencies. The audiences sutvtyed sill include smokers, members of 
the puslic, media representatives, pcliticians and government 
officiais, retailers, disr-ibutors, suppliers, representatives of 
:he leaf grwing sec'cof 5nG of toe wsiness coimni:y. 

13. The results and their izc=:icttior.s 'rfll be ccnsidercd .ior inclusion 
ir: the coiqany plan. 

is. So that iht tepuiation c' a corqany can be z:.=riitoreS effectively a 
corporate wrve~ should :t carried Cut at regular Intervals in 
consultczion with Nillba?r. The survey shccld be conauctod under 
the auspices of the loca: Public Affairs fLn:iion osing the 
expertise-of tne compao~'; Market 'tesearch >epartmrnt. 

!5 . Copies of corporate ifX?sf surveys together 4‘): Cxrnents, should be 
forwarded to Pub1 ic Affrf-s Department, Mi;:bank. 
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