
A brisk switch of sales towards cigarettes lower and even lower in tar content has been the 
big feature of the marketing year, writes our correspondent, J.J. McGltL Cigarette sales 
rose 2% in ISSO, but trade in all other tobacco products, including fine-cut for hand-rolling, 
fell once more. 

. 
. 

tn the face of adverse circumatencea 
on all aiidrr. 1980 cigarette s&a per- 
formed aurfxiaingly wa+l. Aa the ye6r 
fadea out t&l volume ahoukl &ach 
65.WOm, reoiaterk~~ a oain of iuat 
under29b tnkrI87QI - - 

The dhute for growth waa UR 
belkva#v bad. Anti-amokinn wbll- 
city was’stappet! up. Emp&nmt 
W-S intdwablv Mah. white inflation 

rd6d fhm‘ d&We-digit ma& 
Y%Wa pfagusd the l arvfc6 and 

mmufacturfng aectora of the econ- 
amy. Meanwhile, tobecco taxnion 
wss incmeaed and, together with 
higrver manufacturing coata, peaaed 
on to the conaumera. Once again. the 
cigarette buainesa haa proved itself a 
wry reaillent industry. 

The ‘roN your own’ market con- 
tinued ita long-time slide. declining 
by 8 further 7%;. 

5. lia continuing fall-away in sales of 
cioarette tobaccoa is a conundrum. 
Hard preaaed-conaumera valirntfy 
shop the grocery and clothing stores 
to make their eroding household bud- 
get dollara go further, yet paaa right 
by the fine-cut packagea- despite the 
modest pr,ice of home-making 
machines, good filter atripa etc. 

The total fine-cut market is highly 
t *ionalized, with aome 34 brands 
c .peting for volume. RJR - Mac- 
donald’a &pon continuat to be the 
favourite with Canadian amokera, fol- 

plowed by Imperief’a Playen and 
%4atin&, bnson & H*m’r M& IO 
and Bothman’s Cmwn A 

_ PERSISTENT WIEAKNEBB 

Pipmtobmxasafein~amJI.long- 
rangecyd6anda6leaf6Bby8Kin 
1980. Imported branda ocintfnuo to 
enjoy a major share of total voiumo# 

. buta6aegmemaofthenwketere 
. dcpmaed In the eartv te7Oa. coaraa- 

cut ulca cxcecdd 3.8~1 lb (1.7m kg). 
The IS80 Rguro will bo around 2.75111 

. lb (1.25m kg]. 
. Douwa EgkRaAmphora leads the 

aalea pamde, v Ih aomething b6lW 
than 33% of merket. Among other 
prominent brenda l re Imperial’s 
Borkttm Rift from Sweden. end Wt. 8 
Nieme$er product merketed by BJR - 
Macdon6ld. Rothmena heve Golden 
Gensk Erinmtmt endSilwr~ All 

- 
32a-32b 

in ell, it currently is not a very excfting 
rime for this Watt of the induatw. 

Through tit6 lnduatry, the bgar 
bus&as haa b66n in th6 dold~m6 for 
e number of yeara. Imperial, through 
Ba wholly-owned aubiidkry, Gem&i 

. Cigar, dominatea tha market with en 
elhat 89% ahrre, but k la not opere- 
ting in a gmwth situation. Ita O/d Pon 
cigerilloa have proved a blessing to 
the industry, but a6lea of medfum 
and higher-priced cigars are auffer- 
ing.Cigaramokinghaabecome8very 
expensive oleawre. 

Total volume for regular-sized 
cigars &&ted 6.4% in 1980, regiater- 
ing aales of 72.Bm. while cigarilloa 
and small cigara advanced a meager 
0.2% with sales of 343m. 

Focussing back on the cigarette 
market, the salea trend ia dramatically 
pointed towarda the lower-tar brands. 
In&ding king size, regular and men- 
thol lines, there were 20 new entries 
during 1980. Ten of theae carry read- 
ings of 5mg or leas and only one 
exceeda 1Zmg of t6r. 

WRlcEr 6HAR68 CTU 8camcntsl 
16W 1m +-lB 

0 - 7 sq 7.6% 0.0% + 16.6% 
6.Pmg 26.6% 2l.8% +126% 

16.15cng pS% ‘16.7% +16.6% 
l&ngsndup 46.6% 616% - 6.6% 

With hlp6~6l’6 share of the totaf 
market atill Improving. indreeaed 
pfomoth6l6ctivltybvrllcomp6nir6 
i8 apparent. This ia particularly 
ttotfceabk hi the ceae of Benson EC 
Hedgea whoae ‘stand alone’ Wad@ 
marks Accord end Vista, with 
emphaaia on the former, have built 
aolid foundotiona without the benefit 
of previously-eatabliahed parent 
branda. Accord Ultra Mild- in stat+ 
dard and menthol veraior&&e out at 
J mg, while V&6, regular, king&6 
and menthol, c6rry 12 mg. These 
trade marks were introduced in 
Marc.‘, 

In Msy. they were followed by a 
different version of Vkcounc in the 3 
mg and 7 mg tar segment, and 
Eehwdere Extra Mild Menthols with 
70 mg. Before things settled down, 
this company moved again in Bep 
tember with Belmont Light K at 9 mg 
and Belmont 3 EMa Lights also king 
size. readfng of only 3 mg. It has been 
a wy busy year for the Benaon end 
Hedgea marketing group. 

2 
m 

Jmwuy 1961 World tobmcco aa - 

BATCo document for Province of British Columbia 19 April 1999 

BATCO 00015936 



RJR - Macdonald mcdr their movcc 
in March with kxpoft A Modkknv ct 15 

II me 5 mg mcrk. Imperial end Roth- 
mcnc held their fire until the Fell. In 

mg end in September wfth V8nmg8 September, Imperial introduced du 
tight4 in king cixc end menthol, both MautierLi~ht in regular end king cize. 

ct9mgcndli mncndthen,inOcto 
bcr, hii the low. low tcr segment with 
Cambridge Ektm Mild king size with 
1.0 mg. In mid-October, Rothmcm. 
which had been conqcntrcting ftc 
l fforu on entries of previous yccrc, 
brought out Rotimcnc Extrc fighls. 
with 8.0 m& to prcccnt c further chat- . 
bnge in the lower tcr category. 

Action hcc been the key word 
as wmpeniee moved to fill gape 
in thdr tcr end nicotine ledden. 
Notco happy about cll this innovction 
have been the wholccclrc end rc- . 
tcibn, contcmplcting crwdkd wcrc- 
houccc end chalf cpccc, end the 
rdtbd cost of ccrrying en cvcr- 
increccillg list of bran& tinw cxtcn- 
cionc end peckc@ngr . 

COMPANV STANDING 
At the year-en& corhpcny market 

shcrcc probably +ood cc followc: 

l&J- 
19# 1979 

4c.4% 4s.2% . 

!iiZZOnSlIl 
24.6% 2S.C% 
17.5% 17.4% 

Bmasom LHed@a ‘ll.S% 11.8% 

The past 12 months hcve proven to be 
a rcasoncbly good period for ths 
inductfy. Over whet the future por- 
tends, hangs a question mark: 

Overall. short range business fore- 
ccstc are not optimistic cc the country 

And Imperial Leaf meets yj&jg spccifia 
lions-stxips. whde leaf. bundkd- 

se 

Canada has built a world-wide 
reputation a3 asupplicrof quality 

tKbCC0. 
The corn 

responsfb & 
any that is Iargcly 
forthis reputation 

fs Impeti LeafTobacco. 
You can depend upon ImpesM 
Leaf tobacco-whether it’s for 

flue-cured, burley, dark-f&, 
_ darkair-cur++kyiand-type. _ -- 

you name-it and Imperial Leaf sup lies it. 
The order is tatlormadeto your a 
For samples. price quotzltions. or other 

eed.z 
Q 

Inrormation.wtltcto: 03 
Howard Goode. Manager. -~sales. 
Im rid Ltaf’Tobacco, Dlvfsbn of Imesc~ Limlttd. 
I?&wc IO. Aylmcr. Ontarfo, Canada NSH 2Ft8 

2 
cx) 

Telex O&l-?- cable: IMPl’OBAYLM - 
lu 

World teb~cto . Jemwrv lW1 

---- _-_---_ - -. . .-_ .-. 

BATCo document for Province of British Columbia 19 April 1999 

BATCO 00015937 



st~ggln with its own internal pro- 
blems and wotriee about the uncctt- 
Icd US economy. However, history 
hcc proven the tobccco industryto bc 
recconcbfy recistcnt to difficult timea 
Cigarette wbs may be expected to ct 
lecst hold their owe end perhope to 
cdvcncc a frcction. sales of tobccco 
productc give no promise of breaking 
their downward trend though logic- 
allyonewouldcxpectfine-cutcclcc to 
et lecct stcbilisc. 

FEWER NEW LINES 

With the four mctnifccturers now 
,dtty well coved In the various 
dg#qnrcctqor&rsfow-downin 

nti introdu&m of nmv entries to the 
ncrkctccnbeexpecWdwiththepoe- 

Ybifityofcchckedownirtthdp~t 
~berotbrcndcorpe&ingaHop+ 

fully, excise end cclec tcxec have 
pe8ked. et least tcmporcrily. We will 
probably hcve to five with increased 
mcnufccturfng costa Anti-smoking 
pressures will not subside. The flow 
to tighter cigarette brands will con- 
tinue to cccclercte end we should 
look for growth segment of the mcr- 
ket thct hcs 10 mg end less of tar. 
Promotional dollar spending will bc 
high cs the compcniec strive for a 
lrrgcr chcre of whet cppscrc to bc 
bdc8ily a non-expending market. 

Finished products 
trade trends 

Over the four yewa ended 1979, 
Ccncdicn importc of d9crettec rosa 
ctecdily, to 92&n ct the end of thct 

period, though in the flrct eight 
months of 1990 there wee come 
fcllingrwcy in imports. A closcfy 
similar trend wee observable in 
cigarette exports, which in 1979 totcl- 
led 59Om end throughout the puiod 
had been only a few million below 
imports; there wee a Jight decline in 
exports in the early months of 1990. 

Canadian foreign trade in cigcrc is 
comparatively smell. Over the ye8rs 
1979-79Importcfcllchcrpfytoclevel, 
et the end of thct period, less then half 
that et the bcginning. But imp&c in 
the first pert of 1990 seemed to be 
rising a little. Cigar export0 are 8 
smell but steady buclnesc for 
Ccncdc, with chipmcntc in rcecnt 
months running et the anrtual equi- 
4clcnt of cbout 8.7m Cc tote1 which. 
how- ic only about 5% thct of US 
cigar export4 Britcin is i major end 
rlclng mcrket for Ccnedicn eigerc. 

Canadian Leaf Tobacco Co 

Jmwuy 199) 

P.O. BODI 280, . 
Simcoe 
g&J N3Y 4LI . 

Q 
Telex: 061.81169 
Telephone .: 519 426 5288 

World Tebrece 
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