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This third lssur of the Cgral News R8por1 hrlny to tha public the lrpu developtncti alnce the inuoducri 
conuinin: Iobacco aupplanenu in Britain sir months ap. 

There ha bsa consider&k rpccukdon tit rbk new davalopmant in tha modification 01 tobacco produ 
appamtin~ Xormr. mow that 1h9 intdal Mua d publicity-!or and apinat tubwco supplarneno-arc over. Ihc tubacco 
tnduny bw bem aflalysh# tbc rwula of Its ehrts. 1t is ckar that the N” of wccess ha kca Iru than onmnally 
l nticipotad: nonedtekss. there are slyu that suma of Ibc twalw new brands launched last Joly have astabhshad a firm 
position in the marker. which vii1 provide a tur for eontinuInp bog-tsrnt trot& 

Stud Ic~dcr is Roth- InternationaYa Pear Spa&l. which ceruains Cytral Tobacco Supplement. GalWsr. rub Its 
CyIrchconaioinn brands, Silk Cut, has ako stranprbmmd iu pmition among low-tar smokers. Wbik the Jdvertisint md 
marketinp eRortr in the UK for cigarcIted rontainmq auppknacr have baan subJa to cr11icii. m lault Las bacn found 
rub CyIral Tobacco Supokmcnc. Cclanas Corporrtion’s product. which is brtnS usad ia many 01 thasa uw ciparwcr 

In Ihe ernerpmp tobacco supplantant ssctor of *ha marka it ls rrtifrated that cig8reltes conuininp Cytrel haw captured 
SON. SO,: of the muter. Par Special cl~wectea account lor about 23 Y, of the robncco auppkmanc market in ths UK. 

During the last three yun sales oI cipnttes containina Cytnl 11% West Gsrnuny. Sritxorland aud the Unircd Kiuxdom 
arc in mxss al mc billion wwh 

6 On the Market Only Three Months, 
,f- (_ Cigarettes with Tobacco Substitute 

Take 2% Share of British Market 
By Michael F. BarCord (Uuircd Slows tobacco JoIwIroJ. No~ruI&r 3. 1975) 

I 

LONDON. Popuhr nerspopan in 
&train are blvt with lurid storks about 
maior tohcco rawk~uren makinr a 
hom3rc of synthed@bknd ci#anctu whkh 
Iba public will not buy. But this sfofy. 
in its - emrms \wsions. is as 
synthetic a* the was bUvh& which 
acc~mpan~d Ike bunch in luly of II 
cI~ara11e brands containins non~~obacco 
smokinr rnaariak. 

The plain Dc~s l rs IhaI the new 1)pc 
of cig.mt1e bar rwed ohout two per 
cent -it the British markcf. and that is 
a rubatandaX achk-III k only three 
months-tha more so as it uas achlaved in 
the face 01 considerable discouraaanants 
and obmck 

ThCN wa mkcakukdons by the lhrcr 
brpasl rnanuf8cIaren ia Britain-ImpatiaL 
Galhha rod Curans.RcIb~~na--v 
l rcitemant o.er foully pHtinp OIucial per- 
mission to market ciaaretIes in which raal 
tobacco wa bkndad with man-made 
materiois kd to~initisl overproduction of 
Ike nar product& Tha Wills branch d 
Imperkl k now rrtw~ ro barn abort 
100 ntilliin smthatic bknd dpntta 
which arc in l xocp d market dtmand. 
Other nunafuIurus acay do the same 
rith cataln su,rploa sto&% 

T?N - for duuc**ll them 
cipnftes is techoiil Tha tobacco from 
swplw au4obaco *NKu uu b 
nlvaasd and rocydsd. hut 00 one has 
found a ut59futory way a sePaNtbu 
syltt5urr mnokiu# aucwial frum . tubwcu 
bknd. The tat11 ks in datrwicm of 
z,rk ¶mcks mav ran tc abut 12 

At kund~in~ tian. some X.000 million 
ci(umm catiiaing NSM (mcde in Scot- 
land by wwchtu of Iupwku 01 Cytral 
laude in ttl. us hY cekDws for Gukber 
and CarrencRothiwns brands) WN in 
the trade pIpehe. slwker aram5us thu 
snnuhlng new had hmemd was 
hiA Millions ol nukr wra bouabt out 
d~chiusity l nd Jnitlsl nks tea&d at 
Isan thme per cent of the clpratt. mar 
Lat. But publie weepaaca. nnea tbr initial 
l citmwtt had died down. WnM at l 
level ioww than marketla~ meo bad bwn 
prsdicn~ enrliar this )war. Nwerthcksh 
a two per cent market rbara. if it ua be 

sustainad. is nut the (loo rhkb tba 
popular press talks anut. 

Sanm manuhcturm’ akoktiow be 
fore the 5aunch *en ridaly om- 
optimistic. One cuuld hear notlons like: 
“nine par cent of tbr cipnttc mwkct 
within a year or IWO.” from quite mspon- 
dhk kveis in major houses. 

Now cbe coanur~iUlumcw are bcir 
wcigtmd up. Four saeo1 impormnt. Tba 
biaaest k ILC kck of cosI appaal in the 
new brandr Should not somethIng tbal 
is purely substitute cost kas than Iba real 
thinp? Gowmmcat taatioa d ma-made 
inpredimIr a1 ratn paid tee rvcural 
fohscco depths the manulacturm of the 
ahilily to piwe rlnrhatic-bland products 
~hc price appeal that l spiainad ail the 
most wcceasful c8gmtt* Iauncbn ia 
Britain ia the Oat Ian Vnrs. 

A second c&&r-inllu&r derim from 
rha Rrst. II thete is no price rdvanaw. 
iust vhac is the cncour-•t to buV? 
.tha n*w brands are not &kffhrl~ bowit 
m ‘tar’ and nlcrnilr than brands Ibat 
achieve mildness throunh hrm IUtus. 

word ‘Ncwl’ in adverti& 
Then, tbne has been cukial lack of 

l orhusisam. Tbr C-mant that per- 
mitted tba usa d Cytref and NSM h 
ciaarettu aIs0 oblked tn8mtlactunrs to 

bend tdd uiokm that switching (0 
asyntbetlcbkndhadtbasnrna$naleRect 
as dwidl~ w iunsp front tha 39th rather 
thf ths 50th floor or a boildim. 

Naluml aUin d the Cownaent’s 
He&h Rducation Council vam tba mss 
Ibabiturlly antl+obacco. llkt the pr& In 
1005+t other cwnfriuL wbidf etarted pro- 
~birnin: Ibat tha ayatbnlc blend upwh 
lamttnsa!la buor8rnoas5nokcnb8a 
Ptwled chair K 

A hml cwn~%ii%m had k 

smoker conlu8ion. The ricm brands 
ef~rpd at a twrnat whan Ibe Rritisk 

Y 
retfc mmkct was alrcrd$ in turntoiL 

T y would hryr bsam nrnra claarly riribk 
to the smokers and Ihew market pcrforn- 
arIce rwld have been mon tnnqurrat. 
if thaw kunchinp had km an isolated 
evut in a IW~KWJ d market xrrcnity. 

As it was, lhar hunchinp *‘as one event 
mloap rvant II nma at a nomcnt 
when tbm woa a bin swing from smalla 
to klnr-sias darcttas: a sava.e mica- 
cuttiw~ war: a‘ cowaHina.r-ina ‘nf &es 
under the influanm of the Common Mar- 
ker duntte lax struc~ura: and a ore- 
Gfmti&5 of lineufmwona as &or 
brands sprouted low-tar. lowr-tar. with 
coupon. without catpon. kina-siza and 
05her l ltarnafiws. The end of tba rw 
additiw ruk at tb bqaning of this 
month mdds a htber inpIedknt d lw 
rildcrmm~ to dktribuIors and smokora. 

Tha dust will nut ssttk until well iota 
nwt year. lnon. pNd*t fhe nmN wbu 
tobcco nbservcn in the lrada, tlhc wwir 
inn threa or tour synthetic-bknd brands 
will ba saen to have a ens par cent to 
IWO per cent market Jute and from t&1 
poiat they wilt siu~ly and aradually rnova 
Inlo betcrr hour. A Rnal twist of tax 
nfcmt en Janwry I. is Rkeiy to work in 
faruur of Ihcss clparetras and over tbo 
loa# tern tba shouid ba a cost a&n@- 
.u rhkh twnufmtwers could pass 011 to 
t5Ic aokir* prbk 

Tha ad of the no-addinw ruk In 
Britain could eb help sales of smnthdc- 
bknd &wma. At -pmmt thiir US@ 
and moma propcrtia arc som^whnt neO- 
rive but tbc ri@ to w llworrlrqs ml@ 
ebanr all that. 

Thou obwnus who are not ready to 
write d tb* most intsrestinr Innonllon 
In dpncce mwuf~cfu~ tor many yeam 
on the bask of tbru lnonw market w- 
perkau, point to tha fact ht. with l 
marked price l dvanraar. l%Itr tippod 
ciprattas took more than ciabt ycm to 
win chm prr cent d the Brittsh market. 
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