
British-AmericanTobacco Company Limited

Millbank,Knowle Green,StainesTW 18 1DY

NOTE TO: Mr. R. Ferris

CC:

FRO,*Yl: Jimmi Rembiszewski

DATE: 8 @Ntay1992

SLRBJECT: Transdermal Nicotine

ne amc.-:dresponseforyour infor-madon.

Nk'hatI ex;dctustodo islessscientificbut more marketing oriented.

I. Will *.@ts:patches become a big business

- COS*, VS. Cigarette. Effect vs. cigare,,ti:.No control. No branding. NO Teal

mar'jc-.-ingflexibility.

-Big --@skformisuse so restricteddistributionvery likely

2. Thr-,a,toIndustryl

%fa%"D-.thereisa threatbut I seesome advantages,i.e.ifpeople want togive up
smck.'ngand theyfeeltheyneed help from thisdeviceso be it.Itwi[Ihelpto
make thefreechoicemore credible.

3. BAT shouldactivelypursue thedevelopmentof a TN?. Not as an alter.'Iativeto
cigar.-.-,-@esmoking becausethiswould be puttingthecigarete asa Nicotine
deliN-c.-N,instrumentwhich itisnot. Itisa consumer brand good providing

satis,-@-4c,ion.

As a drug :ocasereducingsmoking etc.BAT shouldconsiderto market this

I am look@ngfon;,ardtowhere you come out.

J. R-E.@vfB 14-@Z E W S KI.
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