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Financial Tobacco OperatingProfitsup by 16% to$6.5bns for1991.

-A, US domesticshareup to 43.3% and profitsahead by 14%
to$4.8bn. Internationalvolume up by 13% and profits
ahead by 24% to $1.7bn.

A E. Europe AcquisitionofE(3RI inHungary togetherwithAustrian
Monopoly.

Export ordersforRussiain1992 of II bns minimum

Continuedsearchforfurtheracquisitionand export
opportunities.

PublicAffairs Pack healthwarningstobe voluntaroyaddedtoallPhilip
Morrisbrandsglobally,thewording beingthatcurrently
used intheUSA.

Italy The suspensionofMarlboro,Murartiand Meritby Monital
forone month which hasresultedinrapidlegalactionby
PhilipMorrisbothintheEuropean Courtand withthe
Commission.

Spain PhilipMorrishelda meetingwith theBoard ofTabacalera
inNew York recently.They currentlyhave a small
shareholdingonly.

US Exports Volume aheadby 9.57oin 1991. Exportsnow at107 bn
compared withlessthanSObn fiveyearsago.

Progress Internationalprogressin1991 came primarilyfrom share
growth inEurope, exportstoE. Europe and Russia,the
Middle East,Japan and Argentina.

REYNOLDS

Financial Resultsfor 1991 continuedtobe dominated by theKKR
debtalthouahnetinterestexpensesfellto$2.1 billionfrom0
$3.0billionin 1990.
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Tobacco contributed$2.7billionin 1991,showing no
growth from thepreviousyearfollowin-Dvolumes IPS<
and highermarketingexpensesintheUS market.

Expansion Plansfora Polishfactoryand a Turkishfactoryhave
recentlybeen announced.

USA Camel Wides willbe launchedon March Ist1992by RJR
with an 80n= lengthbutenhancedcircumference.This
'magnum' productconceptisnotnew butisthefirsttimeit
hasbeen appliedintheUS. Productdifferentiationremains
a keystrategyforRJR inthismarket.

Winston Medium Launched inHong Kong topre-emptany launchof
Marlboro Medium. Itistooearlytoassessprogress.

REMBRAINDT

Financial Pretaxprofitforthesixmonths toSeptember roseby 10%
toL266m whiletobaccooperatingprofitgrew by 8% to
L180m on a staticsalesvolume.

Operational The European re-organisationcontinueswiththe
appointmentofMr. P.KaiserofTurmac asHead of
Rothmans InternationalEurope and therestructuringof
Brinkmann withinthis,includin-a name changeto
Rothmans.

The recentlyacquiredNiemeyer businesswillbe merged
withtheirGerman RYO interestsand theplannedclosure
oftheDutch plant,althou-hwithoutredundancies.

Marketing Johan Rupert hasstarteda value/pricewar insome
European markets:

- Rothmans Royals atE2 per 25 intheUK
- A planned low pricebrand launch in Germany
- Applicationfora new low pricebrand inFrance.

The redesignoftheDunhillrangecontinueswiththelaunchC,
ofDunhillUltimateLightsinthenow familiarbevilled
edge pack.
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