
Note forTobnceo StrnteLyReview Team
2nd December 1991

De-nicotinedBrands
niidthe implicationsforGroup R&D

When PhilipMorris took theinitiativein launchinga seriesof de-nicotined
brands(Next,Meritde-nic,B&H de-nic),we reviewed pastexperimentson
sinokingbelliviourand constjinerresearch,allof which confirmedtheBAT
researchview, thatsuch productswould have littleor no appealfor
consumers, sincenicotineisa key featureof thepleasurableaspectsof
smoking. Indeedthelaunchof theseproductsmet suitableincredulity.

The marketingperformance of theseproductsclearlyshows thatthey
representa negligibleopportunityand thus,we see no reasonforinitiating
any R&D ictivitiesof our own. The diametricallyopposed objecdvesof
maintainingnicotineata satisfactoryleveleg approximately0.8 mgs and
reducingtaras low as possibleconsistentwith consumer satisfaction,in
teri-nsof motithftil,tasteetcremainscommercially more attractive;thisisthe

basisof 'ProjectGreendot'.

ALH/to
IIthNovember 1991
tsrtnov/O:

rQ

BATCO document for Province of BritiSh Columbia 25 October 1999

BATCO 00091332


