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1. SMIFEF IM~GE

A.

D.

Sexual ®ole.

(1)

for men

(2) Mmacho

A~e/Masurit,
——r o A— - —

(3)

Younger
Ysunger t<n
Yoyng. - w N

M3iture

Swokirg Croracien

(7)
(2)
i9)

Confi—:4 ~moker
fsout o gr/e up smoking

wants to nive up smoking

{19} Zan r.r {'¢ strong cigarettes

(11) very cincerned about health

Social Pociric- and Life Cycle Stage

(12) High status

(13) White collar

(18) %ear :re top of the ladder of

SUCCess

Evalyative Dimensions in the Cigarette Market

For either men or women

Sensitive person

Olcer -
Older men
Older women

Immature

" Casual smorer

Can't give up smoking

~Climbing the ladder of succe

Doesn’'t want to give up smoking
Cannot handle strong cigarettes

Not very concerned about healtn

($1/89201

Low status R

Blue collar
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E'HIBI™ ¥: Eve”.ative Dimensions in the Cigarette Mirket

(cont'd.)
(13) S-stle - .¢-5on Not yet settled person
(1£) Sophics:izated Urnsophisticated
E. Activie
(37) < ziali, a:itive Socially passive
(13) F ysico: Cerebral
F. Dealinz 4itr ~-r-ion
., (13) Eurrices Relaxed
8. Relaticnship to Values
(23) Traditicnal Trendy
(¢1) ¥.derr 01d fashioned .
(22) C emer .ried Closed-minced
H. Pursonaiity Trai's
(23) Self-inculqgent ‘ Controlled
(23) Self--rrfizent Insecure
(22) Fefinc: Ordinary
(25) OGregarinus ' Loner
¢l) Seric.s Light-spirited -
(e7) <e . | ! ~
(z2) Fleasent person Unpleasant person g;;
(23) Fasticisus . STovenly By
o)
t )
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£xni2IT i: Eveluazive Dirensions in the Cigarette M:rket

(30) Masculine
{(31) Stizking cut of a man's
shirt pooret

(32) To impres- men

Strerath

(33) Strong

(38) Low tar and nicotine

Smg: ing/H-alth

(35) A tranc to <witch to
(36) Be¢vter ‘ur one's health

(37) AR trand 17 cut Cown to

(38) A irand "5 smoke when trying .

tc it smoking

(39) Wweil-known brand

(43) Brand trat nas been around
a long time )

(cont'c.)

Feminine

In a woman's purse

To impress women

Mild

High tar and nicotine

-

Worse for cne's heclth

A brand to be loyal to

Not a brand to cut down to

A brand to smoke wien not

trying to quit smoking

Not well-krown brard

Brand that has beer. aroynd

a short time

61178920
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Ocrasiors

(41) Hy;h preccure situations

(82) Par-tyir;

(83) Af:er a

(84) Wizh co’

Diferertiat-.

(45) Erzensi
r26) Dictinc-

(&47) Im;-ess

visual Cozs (¢

148) Foral-!
14%3) Clr~:n
(53) Re! xin;
(51) War
(82) Mcz2rn

{83) Fancy-l¢

“viiLative Oimensicns in the Cigarette Market

full meal

Tee

.v-1noking

i.e

¢-=13uking

wraga)

Ry iﬂg

-1ouxing

b'.ng

(54) Darr-col:-ed

(55) Fancy nare

(cont'd.)

Alone
Any time

Any time

Cheap-looking

Cormmonplace

Not {impressive-looking

Informal-lcoking

Messy
Busy-lookinrg
Cold

01¢ fashiored
Plain-looking
Light-colored

Plain name

Wstmm—
P

7

Low pressure situations

RS |

-
T
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ive.uative Dimensions in tne Cigarette Market

1]

(cont’d.)

J L)
-
t
w
s
re
w

--‘Mild taste
Mzre ti..or than most Less flazver than most
{5%) FPleasart ars.a Unpleasant arcma
(5¢) S-soth tusting A shot of titter taste

(€2) Sweet zaste Acrig taste

B. t_)_l:euing

BATCO

(€1)

Nerd to oiiw

(62) A lot cf .~ ve coming out

(63) Feelin; -cre going down

(64)

A full feeling

C. Sensaticn

(65)
(66)
(67)
(62)
{69)
(70)

Harsh
Irritatir;
Mcist

Hee a Ficn
Burning
Has edge

D. Outcome

(m)

Smcking mure cigarettes

“ o e e o —— e ae a

Easy to drow
Not enough smoke coming out
Not feelinc smoke going down

An empty feeling

~ e

Soft
Mellow

Dry

Has no kick
Pleasurable

Has no edge

9¢01

Smcking fewer cigarattes o0

Ay
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Exnipit .- Froposed Assignment of Brands to Samples

Brand Set Number

Tetal
A — 3 . -5 5 Expesure

8rand  (nezi)  (n=. ,  (n=25)  (n=25)  (n=25)  (n=25) (1)
1 . X t9
2 ’ X £a
3 X X 0
4 X X )
5 X X 50

6 X X 50 -
7 X X 50
8 i X 50
9 X X 53
10 | X X £)
n X X i . 50,
12 X X 50
13 X X 50
14 X X 50
15 X X 50

T )

~NO

(@) N

. o)

~

N

)
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